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A brand story recounts the series of events that sparked your
company s inception and expresses how that narrative still
drives your mission today. Just like your favorite books and mov-
ics' characters, if you can craft a compelling lbrand story, your
audience will remember who you are, develop empathy for you,
and, ultimately, care about you. - HubSpot

Answer the following questions:

- Why should your customer care?

- What “problem” is your customer hiring you to solve?

- Why are you in a unique position to solve this problem?

01 | BOOTCAMP WEEK 4 fio SIDE BUSINESS LAB



WEEK 4

CRE@ %W OUR

Long form content for discovery

(Podcast Blog posts, Trendy YouTube videos)

Relationship building and
nurturing

(Instagram DMs, FB groups, Twitter, LinkedIn
Comments & Messages)

Closing the deal

(DMs, Email Marketing, Text messaging)
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